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Aims: The course is aimed at introducing MBA students to the key issues in statistical inference, thus allowing them to grasp the potential of statistics as an essential tool for assisting managers in the process of decision making. 

By the end of the course students will be able to:
· Understand the notion of errors in statistical analysis

· Determine sample size, confidence intervals and margin of error

· Understand probability distribution such as: Normal,  t-distribution and their relevance to statistical analysis

· Perform simple hypothesis tests on large and small samples 

· Quantify dependence between variables

Syllabus outline:
· The Normal distribution and the Central Limit Theorem

· The t-distribution
· Sampling and sampling distributions

· Interval estimation of population mean and proportion

· Sample size evaluation

· Hypothesis testing
· Types of errors

· Significance tests

· Simple linear regression and correlation (optional)
Teaching and learning methods:

A series of lectures, discussions, exercises, assignments; multiple-choice quizzes;
Method of assessment:
· Assignments    10%

· Quizzes and class work           20%

· Final Exam      70% 
Recommended reading list:
1. Sinicich T. , Business Statistics by Examples, 5th Edition, Prentice Hall, 1996

2.Canavos G. C. and Miller Don M, An Intreduction to Modern Business Statistics,  Wadsworth 1993.

3.Mendenhall W , Reinmuth J. E. and Beaver R. J. , Statistic for Management and Economics, 7th Edition, Wadsworth, 1993.
For the first session please read: Reader 0 + Reader 1
